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OUR TURNKEY COMMUNICATIONS SYSTEM
Care ePublications does it all for you.
•	 Your custom-designed template merges to a library of  

professionally written health topics already prepared 
for turnkey deployment. 

•	 You can customize content for your audience. Simply 
add personalized calls to action or use our foundation 
of content to expand your marketing communications.

•	 Leverage the strength and reach of multimedia web 
videos, downloadable documents and website links.

•	 Messages are compliant with federal regulations and 
results reporting measures return on investment.

To learn about the power of enewsletter marketing, visit our 
website or contact us directly.

12921 US Highway 42 • P O Box 405 • Prospect, KY 40059 
800-238-4650 • Fax 502-228-2187 • 502-228-4650 

info@carepublications.com

THE POWER OF HEALTHCARE eNEWSLETTER  
Healthcare eNewsletters – direct from you to your customer –   
are a powerful new marketing and education tool. Our system, 
which is designed  specifically for hospitals, puts this dynamic 
power to work for you. 

Care ePublications specializes in creating, customizing and 
delivering content with a focus on health and wellness in its  
customized and branded HTML eNewsletters. Our permission-
based messages

•	 Offer a level of personalization and reach that other media 
miss entirely. You build relationships that span generations.

•	 Dramatically increase traffic to your website and give guests 
reasons to visit time and time again.

•	 Reinforce your image as the progressive healthcare leader. 

eNEWSLETTER TOPICS AND AUDIENCES 
Care messages focus on preventive health and wellness.  
Each issue  draws consumers to your website, your services, 
classes, medical staff,  and special events.

For Targeted Audiences, our lifestage series, including topics 
such as planning, pregnancy, birth, child health, teen and midlife 
are personalized to the specific health and wellness needs of 
families during transforming stages of life.

For Broad Appeal, our Health and Wellness eNewsletter 
discusses topics of interest to the public at large. Service line 
wellness messages appeal to broad audiences, while focusing on 
medical services you wish to emphasize:

	 •	 Heart health/ Neurologic health and stroke prevention 
•	 Cancer awareness and prevention  
•	 Orthopedic and joint health/Mental health  
•	 Weight control and bariatric surgery 
•	 Menopause/Uro-gynecology, and More!

WHO USES THE INTERNET AND WHAT THEY USE IT FOR  
Recent studies (May 2008) by the Pew & American Life Project, 
reported Internet use by the following groups:
	 •	 80% of all adults under age 65; 

•	 91% of college graduates; 63% of high school graduates; 
•	 75% of White; 59% Black; 80% English-speaking Hispanic

You know they trust you – their local hospital – for credible 
health information. Care ePublications content is based on 
trusted sources, such as the Institute of Medicine, American 
Academy of Pediatrics, American College of Obstetricians and 
Gynecologists, and National Institutes of Health.

Healthy Weight Range: A Stunning Revelation
Sixty-six percent of adults in the US are overweight or obese, ac-
cording to the United States Department of Agriculture Dietary 
Guidelines. Unfortunately, over 60% of overweight people do not 
know they need to lose weight. Television, magazines, and other 
media give us an idea of what “healthy” means but that idea may 
actually be too thin to be considered healthy. So how can you judge 
whether your weight is healthy?  Here are three helpful tools.

Does Depression A�ect You?
Depression is a real illness. It can a�ect your energy levels, sleep, weight, and focus. Depression can even cause 
physical symptoms, such as pain. Here’s how to know if you or someone you love are at risk. More

Not Just an Executive Problem
If you think only corporate executives, lawyers, and others in high power positions are the only ones who need to 
worry about high blood pressure, think again!  High blood pressure, also known as hypertension, a�ects nearly 
one in three adults in the United States. Of those, 33% don’t know they have it, according to the American Heart 
Association.  

Why worry? Because high blood pressure can increase your risk of stroke, kidney fail-
ure, eye damage, blocked arteries, congestive heart failure, and heart attacks. Consid-
ering that over 54,000 people in the US died of high blood pressure-related illnesses 
in 2004, you can see why this disease is often called “the silent killer.” 

Once you have high blood pressure, it should be controlled through diet, exercise, 
stress relief, and possibly, medication. To �nd out more about this potentially deadly 
illness, click here.

A Reason to Cheer: Gaining Ground in the Fight Against Breast Cancer
Did you know that breast cancer is the most common type of cancer? Although one in eight women will be at risk 
for breast cancer in their lifetime, the odds of beating it are improving. Between 1990 and 2002, the breast cancer 
death rate dropped by 2.3%, according to a 2005 National Health Report. To �nd out why and what you can do to 
help, click here.

The information contained in this email is general.
It is not intended to replace the advice and recommendations of your physician.

If you have a questions or concern, please contact your doctor or quali�ed health care provider.  
   

To sign up for Memorial Hospital’s Baby Club, go here.
To change the birth date on your email service, go here

and enter your email address along with your old and your new birth date.

 Memorial Hospital emails are a community service to those who enroll in the New Baby program.
The personal information you submit for these health enewsletters will be kept secure and con�dential.

Go here for our privacy policy.
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Good Vibrations 
Gaining Ground in the Fight 
Against Breast Cancer 
Breast cancer is the most 
commonly occurring cancer: 
Approximately one in eight 
women will be at risk during 
their lifetimes. 

But the odds of beating 
breast cancer are getting 
improving. According to a 
2005 National Health Report, 
the breast cancer death rate 
dropped by 2.3 percent from 
1990-2002.  New drugs and 
hormonal therapies show 
promise to further reduce the 
lives lost to breast cancer.

If you are a breast cancer 
survivor or if you’re at high 
risk due to family history, 
age, genetics or other factors, 
talk with your doctor about 
whether drug therapy might 
be appropriate for you.

Memorial Hospital, Anywhere USA

Kids Club
An Health Newsletter for Parents

MEMORIAL HOSPITAL, ANYWHERE, US
(123) 456-7890    www.memorialweb.com

QUICK LINKS

Find a Physician 

Children’s Services

Women’s Services 

Classes and Events 

Maps and Directions

Contact Us

BUILDING BLOCKS 
FOR HEALTH

Feed Me: I Need 
Fuel for Play
Right now is a great 

time to give me 

healthy foods. I like 

to try new tastes and 

feel new touches in 

my mouth. Of course, 

I want to try every-

thing you eat! You’re 

my role model for 

food, so I’m counting 

on you to make good 

choices that will give 

me the fuel I need to 

play and learn and 

grow.  (more)  

Building Blocks for 
New Skills: 
Playing to Learn 

Sometimes, you tell me 

you have work to do. Well, 

I have to work, too. 

Although you say I’m just 

playing, I’m really very 

busy learning about the 

world around me. 

   I guess it can be pretty 

hard to fi gure out what 

kind of games to play with 

me, so I’ll help you out. 

Teach me that I can solve 

problems for myself:

• Ask me to match the color of socks, blocks or other toddler-friendly items around the house.

• Put a piece of dry cereal in a bottle and show me how to remove it. (more)

Building Blocks for Family: Life with an Active Child 
I really like to put things in my mouth—even small things that I shouldn’t, such as buttons, ear-

rings, little toys and coins. You tell me not to put things in my mouth, but sometimes I can’t help 

it. I want to know how it feels and taste and my mouth can tell me all about it. Even balloons 

look like something fun to put in my mouth—but if they pop, they might go down my throat and 

hurt me. To protect me, you should put up things that I might choke on. 

   Please learn what to do if I’m choking. I may get upset if I get something lodged in my throat, 

so I’ll need you to stay calm and check to see if I can breathe, cough and speak. You’ll need 

to learn when and how to do the Heimlich maneuver and be ready to perform CPR just in case 

something should happen. I bet Memorial Hospital classes teach you how—or at least they can 

help us fi nd out where you can take classes! After you learn about fi rst aid, you’ll be able to bet-

ter protect and help me if I should get into trouble.

   Do you need a nap, Mommy? Sometimes, you look tired. I heard you say I wear you out—why 

do adults always say that about my friends and me?  (more)

The information contained in this email is general. It is not intended to replace the advice and recommendations of your physician.
If you have a questions or concern, please contact your doctor or qualifi ed health care provider.

      
To sign up for Memorial Hospital’s Baby Club, go here.
To change the birth date on your email service, go here
and enter your email address along with your old and your new birth date. 

Memorial Hospital emails are a community service to those who enroll in the Baby Club and Kids Club programs. 
The personal information you submit for these health emails will be kept secure and confi dential. Go here for our privacy policy.
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Click here to forward this mailing with your personal message.

This email was sent to: marnold@careepublications.com
This email was sent by: Memorial Hospital

123 Main Street, Anywhere US 45678

Click here to leave this mailing list.
  

Click here to view our privacy policy.

MEMORIAL HOSPITAL
ANYWHERE, US

I’m 14 Months!



Breastfeeding

Care Guide

Patient Education, Community Wellness 
Your goal is to be the health resource consumers turn to 
at all stages of their lives. We can help. Our publications 
encourage consumers to make the right choices about 
lifestyle, preventive health practices, and appropriate 
medical care. Care Publications’ customized patient 
education and wellness books assist you with:

 •	 Documenting The Joint Commission criteria for 
patient education and language needs (updated 
with new 2007 Perinatal Guidelines, sixth edition);

•	 Improving outcomes, streamlining patient flow, 
and increasing satisfaction;

•	 Fulfilling your mission for community outreach 
and education

Midlife

Wellness Guide

PREGNANCY CARE GUIDE
Covers prenatal care, birth planning and 
baby’s arrival. Use in preadmit packet or class 
registration to establish a caring relationship 
with expectant families early in pregnancy. 
Families are informed, healthier, and work 
better with the care team. Also available in 
Spanish.

 
MOTHER-BABY CARE GUIDE
Covers care immediately following the 
delivery through first weeks at home. 
Distribute on patient floor to reinforce 
bedside instruction and give a new mother 
the confidence she needs to take an active 
role in the care of herself and her baby. Also 
available in Spanish.

TEEN CHOICES & PREGNANCY
Teen Choices presents abstinence-first or 
-only education to prevent unintended 
pregnancy and STDs. Teen Pregnancy 
lets pregnant teen girls know what they 
can expect and how to best care for 
themselves and their newborn. Both are 
available in Spanish.

MIDLIFE CARE GUIDE
Addresses the physical and emotional 
changes women age 35 to 60 can expect 
with perimenopause and management 
of symptoms. Distribute at health events 
or use for member groups, website regis-
tration,  health consults, or screenings.
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Pregnancy

First Things First

Pregnancy Health

Decisions Before You Deliver Your Baby

Labor and Baby’s Birth

What If Your Provider Says . . .

Special Helps

M
other and Baby Care G

uide

Mother & Baby

Care Guide

Mother & Baby

Care in the Hospital

Mom’s Care at Home

Feeding Your Baby

Baby Care Basics

Your Growing Family

Special Helps

A Young Mothers Guide to
Pregnancy & Parenting
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BUILD-YOUR-BOOK EDITIONS
Create your own publications to  
target topics of special interest in your 
organization. Access our expansive list 
of books and newsletter articles used 
by health systems and major teaching 
institutions nationwide. Content may 
be merged with your existing content 
. We also offer translations. 

Keeping Your Customers 
Loyal for a Lifetime

Quality Content  Since 1986, Care Publications has 
served nationally recognized medical institutions through 
print and multimedia communications. Content is based on 
trusted sources, such as the Institute of Medicine, American 
Academy of Pediatrics, American College of Obstetricians and 
Gynecologists, and National Institutes of Health. 

Standard Editions or customized “Build-Your-Book”
You select customization options based on budgeting for  
dollars and time. Custom content and graphics can reflect 
local practice patterns, medical services, and access points 
with phone numbers, maps, screenings, classes, physician 
referrals, and more. Marketing messages and community 
information provide even more value-added information to 
your customers. Materials can meet the special needs of faith-
based organizations and our base content is immediately 
available in Spanish. 


